How can we better identify and
understand why people dont look
at where their food is from?
By Tara Lynch
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1.

My first stage is researching and
exploring different avenues of where
our food is from and if people look
at where their food is from. I want to
explore what is already out there and
what has gone well, the similarities
For my insights report, I am going to
be exploring peoples understanding
of whether people look at where
their food is from. My aims for this
project, are to understand other
people’s knowledge, I want to explore,
problems, similarities, difference of
opinions and people’s behaviours in
their food purchasing habits. Another
aim is that want to find out why people
don’t look at where their food is from?
How they feel about not knowing where
its from? And how can I inform people
to make better choices in their food
purchasing habits? The objectives of
this module are for people to become
more aware and learn information that
they might not have already known. I

that they all have and the problems
that they don’t discuss. I have been
researching by reading, books, blogs,
journals and Websites. I used this
form of research as its existing on
the internet is a useful source of
valuable research. Continuing to the
second part of my research I have
been exploring the research that
Involves me communicating more with
people, I have created surveys and
interviews. As well as Ethnographic
research in different supermarkets, to
find personas, clusters and problems.
I am hoping that all the research that I
collect, will help me discover the target
audience, similarities, problems and
what hasn’t already been discussed.

plan to use research methodologies
that I have been taught to gain a better
understanding on my topic for not only
myself but for other people.

Intro.

2.

Online
Articles.
3.

An Online newspaper article that I found, (LIVEKINDLY,
2020) was exploring about how Brits are clueless about
where their food is from. An interesting point that they
make, is that “Despite sitting down to 312 meals a
year containing meat, most respondents had a limited
knowledge about where it comes from and how it got
to their plates” This statement was very interesting to
me, Because I want to know why this happens to be the
case, Why do people not know and how can I inform
them on where there food is from? This made me read
further into the article, what was even more astonishing
was that “80 per cent of respondents could not find the
part of the cow that a ribeye steak comes from” I have
found this so bizarre as I just thought it was common
knowledge, but this however is not the case. Reading
this article, it seems to be a lack of education and
people relying on social media and other people to tell
them, rather than them finding out themselves.

Where does our food come from and why should we care?
This blog discusses other alternatives that is grown, such as
quinoa and its environmental impact it has on the locals who
grow the produce. (Scott, 2018) states that “in south America
it’s an important dietary staple. The increased demand and
resultant export of quinoa has contributed considerably to
the Peruvian economy. And increased worldwide demand
meaning that the local Andean population now struggle
to afford to buy this particular produce” So what does this
mean? From my in-depth research it means that when certain
produce becomes in higher demand, it means that the price
goes up and becomes more costly. This is a problem as the
countries that it gets sent to become reliant on its delivery and
don’t fully understand where its from and what the negative
impact it has on the local economy from where its originally
grown. Meaning that people need to be shown how their
purchases affect others in other countries.

4.

Airmiles.

I briefly explored food airmiles. Evidence of what I found, is (Pollutionissues.co.uk, 2020) stated
that food air miles is the journey that go on from its original origin to its destination. The positives
of this is that many people can have access to food that is not normally sold in their own country.
However, the negatives of food air miles are that it can cause a lot of air pollution, global warming
and more extreme natural disasters, evidence of this was from a blog post I read, (Food miles,
2013). I believe that this relevant to my initial question as its part of the journey process that our
food goes on to get to our plates. (ETA, 2020) states, 95% of our fruit Is from overseas, half of
our vegetables are imported from abroad.” This is important to think of as how much fruit and
vegetables do, we grow ourselves in the United Kingdom.

5.

I have recently come across a television series called Food
Unwrapped, hosted by, Jamie Oliver, Jimmy Doherty and Kate
Quilton. (Channel4.com, 2020), discuss what goes into our
food that we eat, they discus that it’s an important question that
not everyone thinks of when they do their grocery shopping.
Food Unwrapped, sets out to answer these questions as the
team hosts travel across the world to discover foods mass
production. They try and get answers from supermarkets
and food producers, but this doesn’t always work or come
up trumps. They instead do whatever they can to find out
the research, these include meeting scientist, visiting factory
owners, growers and producers to real information on the
food and the food industry that is normally unknown by the
consumers. Evidence of this (Channel4.com, 2020). I have
been watching episodes of this programme since it first came
out in 2012, although I haven’t watched every single episode,
they normally have a topic each week where they try to figure
out how to solve it. They ask customers and supermarkets
questions on the produce. Near the end if the show, when
they have received enough information and feedback on the
food they have chosen, they often create their own version
of the food, but at a healthier level. This tv programme, is
very educational and helps those of all ages to know what is
in the food that they eat and how they can ultimately create
healthier alternatives at home. The show helps to question
supermarkets and big factories creating the food we eat every
day.

Food
Unwrapped.

6.

Meat the
Family.
Television series.

I have watched a few documentaries on Netflix, channel 4 and on the BBC. The first one that I
watched was called meat the family, (Channel four, 2020) this is a television series that discusses
peoples eating habits and their level of understanding of which animal their meat comes from.
It helped educate the family about farming and keeping sheep, pig’s cows etc as pets and then
deciding at the end of the three weeks, whether they will kill them to eat or let them live. The
purpose of it was to discusses the importance and how we rely on farm animals for there meat.
What I have learnt from this is that families rely on meat but when the time comes to kill the animal
and send it to slaughter, they cannot as they have created a bond and feel guilty.

7.

Tedtalks.

8.

I have been watching a variety of different Tedtalks, each one has been very different
to each other, exploring other people’s views and opinions. A Tedtalks that I have been
impressed by is (Ted Talk, 2010). This Tedtalks was spoken by Jamie Oliver, throughout
he was extremely passionate about what he was saying and provided a clear explanation
of his views and explanations on where our food is from. A focus of his video was he
discusses peoples eating habits and the food that they buy to feed that habit. He talks
about the rise in obesity in families and with children and the reason why there is such
a big increase. What I have learnt from this Tedtalks, is he talks about how people are
ignorant about what they are putting into their bodies and what problems that would have
with their health and their overall knowledge of where their food comes from. In addition
to this, he also states, that people are being uneducated in schools, he says that they are
not being shown how to cook the food they have into healthy alternatives and that less
peoples are growing their own fruit and vegetables in their own back garden. (Ted Talk,
2010). states, “educating Children in schools, will help the to have a healthier relationship
with food and would be more encouraging for the to know where it’s from”. This is
important because it explores the primary reason people don’t look at where their food is
from.

9.

Cowspiracy
Furthermore I watched a documentary,
(Cowspiracy: The sustainability secret, 2014) that
mainly talked about “How cows are a contributing
factor to the amount of carbon emissions produced
and how they are the main course of global
warming” The documentary explores other ways
in finding a reliable protein source which included
fish, However they Exclaimed that “ Fish is a
brilliant protein source, however it would not be
a reliable one, as it would run out very quickly
as the population on earth is too great”. Another
avenue that was explored was how agricultural
farming is a contributing factor to global warming,
they researched the effects it has, as well as how
farm animals also have a carbon footprint. At one
point during the documentary they have interviews
with fisheries and climate activists, where they try
to explain and show evidence of the negatives of
agricultural farming, but the organizations didn’t
believe them and said that fossil fuels are a more
worrying concern. I surprised myself and I actually
learnt a lot by watching this, it discussed where
our food is from, agricultural farming, carbon
emissions, that animals have carbon footprints and
how to find a reliable protein source if meat was
to ever run out. The biggest learning curve is that
I never really thought about animals having their
own carbon footprint, why did I not know? I think
its mainly to do with ignorance, I never once asked
myself why and that I should be more aware. How
I will use the research that I have found is that I
will ask people directly, as to why they don’t they
look at where their food is from and what would
make them look at where their food is from.

10.

Problems.

11.

So far, the problems that I have encountered with the reading materials and the documentaries
I have seen, is that people often lack knowledge of where their food comes from and a lack of
trust with companies and online platforms. The reason for this is that many social media platforms
advertise and publish false news that attract people’s attention. The problem with this is that
people will almost instantly believe what they are told. Some might say ignorance is bliss and if
you don’t know where it’s from it can’t hurt you. People lack education and the correct resources
to receive the right information. Which I believe is something that needs to change, I think with
this topic, I am starting to realise that there are so many avenues to explore and narrow down, to
become more direct.

12.

Interviews.

13.

I have been interviewing students around the University Of south Wales Campus and
people outside of university, to ask them about where their food is from and whether they
are looking at where it’s from. I have been asking both male and females to see what they
have to say. These were the questions that I asked them: 1. Name and Age? 2. Do you
look at Where Your food is from? And 2. How do you feel about not always being told the
truth of where its from?

These are just some of the people who
I interviewed. Below is some of the
interview results, but using imagary and
text to explore what they said.
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M
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14.

Interview
Problems.
The people that I ask all said the same thing, such as they don’t really tend to look as they said
that they don’t have time to constantly check the small print and feel that all the time they spend
reading and looking at the products, they could’ve brought them and left the shop. People also
stated that it’s a habit, people buy what they know they like and for the convenience, if its closer
and they can save time, then they will buy that instead. The results that I got back, were very
informative and interesting to listen to, they seem to think that its peoples mentalities and habits
that are a problem, what I mean by this, is that people will choose what they want to see when
they want to. Which determines me to ask this next question How can I make people change
these supposed habits and how can they take more time to read and be more conscientious
about there food purchasing choices? This is all questions and the analyse that I have been
asking myself something that have been exploring. The points that People I asked made, were
interesting, because for some people I was not expecting them to say the things that they did, and
I felt somewhat surprised.

15.

Survey
Questions.
The first survey that I conducted was called “How might we better identify peoples
understanding of where their food is from? These are all the most important questions that
ask: Age? Gender?, Do you look at where your food you buy is from?, Is their a specific
reason as to why you don’t at where your food is from?, What sort of problems do you think
could be faced not knowing where your food you buy is from? And lastly how can we make
more people aware on where their food is from? I enjoyed making this survey and I believe
that the questions that I will ask, will help me to understand why and to help me develop more
questions and I wonder what other people will learn.

16.

Survey
Responses.

17.

I received 14 replies, 75% were females, from the replies, there are three target
audiences that need to be taken into consideration: 16 – 25, 26 – 39 and 40 –
49 years old. Most people exclaimed that they did not look at where their food
Is from. I think that the majority of the problems that have occurred are peoples
shopping habits, what I mean by this is that they don’t care, they don’t have
time and they rely on the labels to tell them where its from. People seem to be
more concerned about the price of the products. People have also stated that
they would willing to buy more organic produce, if it meant that they would be
supporting local farmers and market growers, but the price is what is deterring
them away from doing so. Although people did state that they are concerned
about buying out of season, disease, contamination, if pesticides have been
used, air miles and the effects of agricultural farming on the environment and that
they recommended supermarkets should have bigger labels so that it is easier for
them to see where its from. Many people also proceeded to say that they believe
that there is a lack of education, within society about where our food is from and
the teachings that is taught in primary and secondary school

18.

Survey
Problems.

19.

Looking back at this Survey, I have
realised that the number of respondents
that I received for this survey, it was
not as many as I hoped. Although most
people who answered the survey gave
very honest and interesting opinions,
there was one or two replies, that were
not the best and were not exactly what
I was expecting. So, what does this
mean? This means that I need to change
some of my questions to receive better
feedback and interview more people, to
get more honest and reliable opinions. I
discovered that Some of the questions
I asked people worked for them and
then for others it didn’t. Maybe by re exploring each person and see which
question they respond to better, would
help me gain better research. This was
a learning experience, by making me
realise early on to make my questions
more personalised for who I’m surveying.

What I have found is that the meat
produce in super markets does have
labels on it that states where its from,
such as the United Kingdom, or a flag
of the country it is from, but it’s not
prominent or clear enough. But then
I realised that people are not putting
the effort in to read what is said on the
packaging. Although people buy produce
from the fruit markets some people I
asked also stated that even those that
sell this “organic” or “locally sourced”
produce, even they are lying to there
customers, as some of the produce
that they sell cannot be grown in the
united kingdom as the climate here is
too cold. This is a problem; how can we
encourage more sellers to be honest
about where the produce thy sell is from
and how can we make people be more
aware and acknowledge the choices they
make. I think if people ask the sellers
more questions about where its grown
etc, people can notice, whether people
are telling the truth or whether they are
lying

20.

Ethnography.

21.

The ethnographic research that I conducted was to explore similarities and extremes
that occur. I visited a Marks and spencer’s mini supermarket by the train station in
Cardiff at 4.20pm on Valentines day. What I discovered is that most people who shop
here are middle aged, have a well-paid job and like to pay a bit more for there produce.
What I saw from looking at what they picked up was wine, chocolates and finest ready
meals. I then went over to Tesco’s at 4.40pm, with people who are, students, middle
aged and young adults. Most of whom were just finishing work and picking up some lastminute valentines’ gifts, which were wine, chocolates and flowers this is one similarity
that I noticed. In Tesco’s they also have customers who come in just for cigarettes and
scratch cards. One extreme would be that in Tesco’s there’s those who cannot afford
much or, who are on budget and shop in the reduced section and then there are those
who shop in Marks and Spencer’s and only buy full priced, that would be one of the
extremes. Another extreme would be those who know that the product is sold both
Marks and Spencer’s and Tesco’s but would rather pay more in Marks and Spencer’s.
Furthermore, I have realised that to gain better results I will redo the ethnography on
a different day and explore whether people’s food shopping habits change on different
days or whether they stay the same. I want to also identify whether those who shop in
Marks and Spencer’s and those who shop in Tesco’s look at where their food is from.

22.

Ethnography
Problems.
The ethnography that I explored, has led me to my next set of Questions, are people’s

knowledge and understanding of where our food is from a generational problem? Are peoples
shopping habits to blame? And how can we improve people’s education on where their food
they buy is from? Will men and women have different opinions on how they feel about where
food is from? Do seasons and local events change people’s habits on whether they prefer
to shop locally or at supermarkets. This is where a further survey and ethnography was
conducted. I have decided to further progress my research in another survey and progressing
into ethnography and creating people’s personas of who my target audience is.

23.

Surveys
Part 2.
24.

This section of my research was re-evaluating my survey results
from earlier on in the project, due to having to many varied
problems. Which could not be narrowed down to a more specific
area. Therefore, I have decided to explore a deeper level asking
people more specified questions that will hopefully narrow down to a
problem that I can focus on. These were the questions that I asked
people in this survey.

This Is the second ethnographic research that I had decided to do, the previous results might
not have been the most accurate, due to it being valentines’ day. I therefore went into the
supermarkets a few days later and this is what I found out. I decided to go to the Marks and
Spencer’s store over in the St David’s Shopping centre at 4.20pm, What I witnessed was that
there was mainly middle aged women shopping after work, on a day off, after meeting with there
friends for lunch or coffee and those who are on a work lunch break popping in to grab food on
the go. What I noticed straight away when I walked into, the store was that a lot of the promotion
offers were near the front of the store, to advertise and invite people into the shop. Another thing
that I noticed, was that the food produce has an increased value, customers seemed to be more
aware of where their food is produced as I saw around 4 people reading the information’s section
on the back. What this means, is that these four people care and are more interested in what they
are putting into their body. Calories, sugars, nutrients and other content information. People here
don’t seem to mind paying more for there food, but its more of a statement. What I mean is when
they walk out of the shop with a M&S bag, everyone walking past and around them, will see that
they have been M&S. This is a societal issue and could possibly be a problem. If people have the
money, then they will shop in more expensive areas to show off their wealth.

25.

Comparisons.

26.

Now its time to compare the two ethnographic surveys, What I have learnt is that
based upon the time of year and what sort of day it is will be a benefactor in peoples
behavioural shopping habits. What I mean by this is that the first ethnographic survey
was done on valentines and everyone in the shops, was buying, win, chocolates and
flowers. Whereas a few days later, people were buying more practical produce, food
that they can use to cook their dinner that night. I was so interested as what I learnt
is that people who answered the survey about there shopping habits stated that they
never buy anything different during the seasons. What I think they don’t realise is that
they do buy during seasons, whether that’s reduced produce, valentine’s day, Easter,
Christmas etc, they change their shopping habits depending on the time of year. I know
this because I asked people and watched people do this on two occasions. Now that I
am aware I realise that I need to make other people aware, those who don’t realise that
the do change there shopping habits during events and seasons.

27.

Clusters.

28.

Through thorough research, I decided to explore the different clusters that people from my
surveys, interviews, perceptions, assumptions and ethnography fall into. By categorising them I
can spot problems easier and be more direct in a specific topic. Starting with labels, people often
stated that they wish that labels were bigger for them to read, so it would be easier for them to
see where their food is from. There’s those who don’t care and don’t really mind. I also discovered
that people often lack education and awareness, which they stated was due to not being taught
in schools. Then the people that I asked in the supermarkets said, that they believe supermarkets
should sell more locally grown produce if we want to encourage more people to know where
their food is from? People also have stated that they would need their habits and mentality to be
changed, what I mean by this is, if they had the choice between locally grown produce that was
further away or cheap produce that was closer sold in a supermarket, the majority of them would
choose the supermarket. All the clusters that have been formed, people all dip in and out of all of
them, making them be part of multiple clusters.

29.

Overall
Problems.

The research that I have conducted has helped me to explore what was existing and what wasn’t.
I have found many problems, but also many positives, that will help people be more aware of why
they should look at where their food is from. I have explored many avenues to find the answers
that will help to influence my final findings. The problems that I have faced with are people’s
mentality, habits, social media, education, awareness, labelling, ignorance and they those cannot
be bothered to look. So, my task is that I will need to change the way they feel about this. The
positives are that people often buy where they know, feel comfortable in going, they prefer to pay
for cheaper products, but those with money, will happily pay more for fruit and vegetables. The
research methodologies have been very informative and have helped me delve deeper into the
habits of how people shop and why they shop.

30.

Conclusion.

31.

To conclude, over the last four weeks I have been researching and collecting data that all started
from my initial question, how can we better identify peoples understanding of whether people
look at where their food is from? This is a question that I have been asking people continuously.
I have now chosen my target audience based upon the data that I collected. My target audience
will be for men and women aged between 18 – 30 years old. I have chosen this specific age range
because I believe that both lack the appropriate knowledge and need to be more informed in their
food purchasing habits. A main problem is that the younger generation shop in supermarkets and
rely on them for the convenience and being open all the time, every day. I believe that because
people do this so often it has caused a miscommunication in people in them not asking more
questions about where their food is from and why they should look at where it’s from. Not only that
but supermarkets don’t have staff on certain produce counters 24/7 which would also be a problem
as those who have certain questions and would like to know more about the produce, can only go
in at certain times.
Which has now led me to reveal my question for the next step in this module, how can we better
understand people’s food shopping habits and how can we educate them in being more aware and
making better choices? The reason why I have decided to change the question, is because with
anything the more questions you ask the more the replies change and like that it is time for me
to change and explore more new question on the next part of my journey. I have learnt so much
new and existing information about where our food comes from and it has been exciting seeing
other people learn new things as well. I believe that all the research I have conducted has been
beneficial to my target audience and I hope that all he research and data I have collected over the
last four weeks will help others to be more educated and to be more aware of our food produce
consumerism.

32.

